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ABSTRACT

The purpose of this independent study was to investigate the buying behaviour
on sports drink products of consumers in Mueang Chiang Mai District. The data was
collected by questionnaire from 324 people using accidental random sampling. Data
analysis was performed by descriptive statistics such as frequency, percentage, mean
and standard deviation. The results could be summarized as following:

In terms buying behaviour on sports drink products of consumers, it was found
that the most well known and bought Sponsor brand. The most preferred packaging
was in a form of glass bottle with screw cap. The popular flavor was original flavor
which could be purchased from a convenient store during the evening. The buying
frequency was not more than two times a week at one unit per purchase with an
average expense between eleven to twenty Baht. They usually bought the drinks for
themselves. In addition, the respondents usually consumed sports drink products after

exercises to compensate for body lost of water and minerals. The decisions of buying



i)

were made by themselves. The consumers mostly recognized sports drink products
from television advertisements and they recommended the others to purchase.

Marketing mix factors strongly influenced the overall decision making to buy
sports drink products of the consumers at a high level. The first three most influential
aspects included products, price and distribution venue while promotional factor was
at a medium level.

The overall problem of the marketing mix factor on buying sports drink
products was at the medium level. The problems of product, price, promotion, and

distribution venue aspects were at medium levels.



