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ABSTRACT

This independent study was aimed to study the marketing mix factor affecting printing
entrepreneurs purchasing decision of printing equipment in Bangkok Metropolitan. The data
were collected from 100 subjects by qustionnaire. Statistical approach used in this study
included frequency, percentage and mean.

From the study, it was found that most of respondents were procurement manager. The
firms were limited company which had the authorized share capital under 100 million baht and
eatablished for more than 21 years.

The marketing mix factors affecting purchasing decision were overall rated at high
level of average scores: price, product, promotion and place respectively. The first-rank sub
factors in each cafegory were as follows:

The sub-factor of product that had highest score of important level at first priority was
the standard of product.

The sub-factor of price that had highest score of important level at first priority was the

suitable of price and quality.



The sub-factor of place that had highest score of important level at first priority was the
convenience to reach company on the telephone.
The sub-factor of promotion that had highest score of important level at first priority

was the fast and punctual service.





