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ABSTRACT

The investigation of swine meat consuming behavior of consumers in Wiang
subdistrict municipality, Fang district, Chiang Mai province was performed by data
collection of 378 respondents. The mixed random sampling was employed while the
analysis of data was carried out by descriptive statistics

The study revealed that the majority of respondents were female whose age range
was between 31 — 40 years with junior high or lower educational levels. The average
income was less than 10,000 baht per month. These housewives preferred CPF brand
based on the purchasing convenient, media and words of mouth influences. The
respondents made their own buying decision with an average spending of lesser than 100
baht at a time. The consumption was generally occurred during party occasion. The swine
meat was regularly consumed by the respondents for more than 2 years with an average
consumption of twice a week whose products were purchased from fresh market.

The marketing mix factors and corresponding problems which included product,
price, distribution venue, and promotional aspects were both rated highly.



