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ABSTRACT

The objective of this independent study was to study the consumption behavior of
teenagers towards Ready-to-Drink alcoholic beverage in Mueang Chiang Mai District. The data
was collected from questionnaires distributed to 374 teenagers (18-22 years old) who known and
consumed Ready-to-Drink alcoholic beverage. Then, the data was analyzed and evaluated by
descriptive statistics such as frequency, percentage and mean.

The study revealed that most of respondents were female, 19 years old, students, holding
senior high school or advanced professional training certificates, their revenue was not more than
5,000 Baht a month, beside drinking Ready-to-Drink alcoholic beverage they usually drink beer.

Consumption behavior, the study revealed that most of respondents drank Ready-to-
Drink alcoholic beverage in brand of “Spy Cocktail” frequently because of its taste, color and
smell. The most favorite flavor was lemon flavor and most of respondents have drunk Ready-to-
Drink alcoholic beverage more than 1 year from the first time. The influenced group was friends.
The suitable price per bottle would be 40-70 Baht.

The most of respondents were buying Ready-to-Drink alcoholic beverage from
convenience store such as 7-eleven, drinking in the parties or festivals with friends in night
entertainment places such as pub, discotheque and Karaoke, consuming 1 bottle per time and less

than 1 time per month during 08.01-12.00 p.m.



Ways to drink Ready-to-Drink alcoholic beverage, the study revealed that most of
respondents consumed Ready-to-Drink alcoholic beverage by pouring into a glass and consuming
directly from its bottle. They had not considered for the type of alcoholic beverage mixing in the
bottle. Most of respondents had moderate satisfaction for Ready-to-Drink alcoholic beverage.

Factors affecting decision-making of buying Ready-to-Drink alcoholic beverage in high
level were its product and distribution channel and in moderate level were price and promotion.

Subfactors in highest average were as follows: Product; good taste of the product,
Price; the suitable price for its quality and quantity, Channel; convenience to buy and Promotion;

special promotion like 3 bottles for 100 Baht.



