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ABSTRACT

The purpose of this independent study was to study customer satisfaction towards PTT.
gas service stations in Samut Sakhon province. The samples were 392 customers in Samut
Sakhon province who used PTT. gas service stations in Samut Sakhon province. The date were
collected by structured questionnaires. The collected data were analyzed by descriptive statistics,
using frequency, percentage and mean.

The result showed that customers in Samut Sakhon province satified with services of the
PTT. gas service stations at high level of average score. The satisfaction levels in each marketing
mix were as follows:

Product factors were rated on high satisfaction level. The highest score was the operating
of new technology for faster and better services in PTT. gas service stations in Samut Sakhon
province.

Price factors were rated on high satisfaction level. The highest score was payment by
credit card in PTT. gas service stations in Samut Sakhon province. And the average score was
the oil price which is compatible with the oil quality.

Place factors were rated on average at a moderate satisfaction level. The highest score

was the location of PTT. gas service stations in Samut Sakhon province.



Promotion factors were rated on high satisfaction level. The highest score was the
addition services in PTT. gas service stations in Samut Sakhon province i.e. mirror cleaing, etc.

People factors were rated on high saticfaction level. The highest score was the
knowledge and skillful service staff in PTT. gas services stations in Samut Sakhon province.

Physical factors were rated on high satisfaction level. The highest score were the
reputation of PTT. brand and the billboard of logo PTT. with easy and clearly.

Process factors were rated on high satisfaction level. The highest score was the bill

payment processes or method of service in PTT. and speed of other optional service.



