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ABSTRACT

The objective of this independent study was to find out the satisfaction of the car users
in Bangkok Metropolitan towards LPG usage. The sample group was 400 car users in Bangkok
metropolitan, who used LPG and the authors analyzed the study data by employing descriptive
statistics and presented the data in a table of frequency distribution and means.

The study revealed that most of the questionnaire responders were male, age between
21-30 years, married, graduated in bachelor degree, worked for private companies and they
earned 10,001-20,000 Baht per month. In addition, their cars were from Japan with 1,501-1,800
cc. engine and programmed fuel injection and their cars were more than 3 years and less than 6
years of usage.

The overall satisfaction of the car users in terms of product, price and distribution was
high, meanwhile, in terms of marketing promotion, personnel, physical matters, procedures, the
satisfaction level was medium. The following was the details of each factor of the car users’
satisfaction. The product was the value of practical use when compared with price; the price of
LPG was lower than gasoline’s price; the distribution was that there were many LPG station and
they were easy to access; the marketing promotion was after sale service of LPG installation; for
personnel aspect, they were willing to serve; the physical matter was the confidence of the LPG

quality and the procedure was the duration of filling LPG.



The car users who used LPG faced the problems in terms of product, price,
distribution, marketing promotion, personnel in medium level. Each sub factor consisted of the
problems as follow: the product was that the acceleration rate decreased when compared with
gasoline; the price of LPG installation was too much when compared with the quality and reduced
gas cost; the distribution’s problem was insufficient fuel nozzle; in term of marketing, there was
no sale promotion; for personnel, there were not enough staff to serve at the stations; in term of
physical matter, the LPG smelled bad and for the procedure, installation and usage were

complicated.



