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ABSTRACT

This independent study aimed to study factors affecting buying decision of retailers to
buy Nestle Pure Life drinking water from distributors of Nestle (Thai) Company Limited in
Amphoe Mueang Chiang Mai. Data collection was complied from 175 retailers, then the given
data was analyzed by the descriptive statistics composing of frequency, percentage, and mean.

According to the studying results, most respondents were female in the ages between
20 — 30 years old in the position of business owner with 10,000 baht or lower as the average
income earned from their retailed business. Their retailed business which mostly focused on
selling drinking water had been operated mostly in the community area for 1 — 2 years.

Based upon the study on factors of retailer buying behaviors affecting the buying
decision of those retailers to buy Nestle Pure Life water from distributors of Nestle (Thai)
Company Limited, the findings suggested that all factors could influence the respondents at low
level. The most influencing sub-factor was about the popular trend convincing consumers to
take care of their health.

Findings of the study on factors affecting buying decision of those determined
retailers to buy specified product from distributors of Nestle (Thai) Company Limited were

shown hereafter.



In terms of product, the important level was averagely paid at high and the first three
sub-factors they paid high importance on were the variety of net weight such as 0.6, 0.75, 1.5
and 6 liters, the hygiene includes colorlessness, no smell, and pureness, and the ease to
distribute product, in orderly.

In terms of price, the important level was averagely paid at low and the first three
sub-factors they paid high importance on were the determined price, the offer of special price
rate according to buying conditions, and the discount for cash payment, in orderly.

In terms of place, the important level was averagely paid at low and the first three
sub-factors they paid high importance on were the home delivery service, the product order
which could be made through telephone at anytime within its working hours (8.30 — 17.30 hrs.),
and the ease and convenience in contacting distributors or the sale persons, in orderly.

In terms of promotion, the important level was averagely paid at low and the first
three sub-factors they paid high importance on were the advertisement of the product, the offer
of privilege for customers includes premium, collecting points, or prize reward, and the offer of
shop decoration equipments (such as umbrella, tablecloth, sticker), in orderly.

In terms of people, the important level was averagely paid at high and the first three
sub-factors they paid high importance on were the good human-relation of sale persons, the
service equality, and the great attention and regular shop visit that sale persons did to customers,
in orderly.

In terms of physical evidence and presentation, the important level was averagely
paid at low and the first three sub-factors they paid high importance on were the fame and
reliability of its brand, the image of company, and the interesting and recognizable truck
decoration, in orderly.

In terms of process, the important level was averagely paid at low and the first three
sub-factors they paid high importance on were the rapid product delivered process, the accuracy
of product delivery, and the ease of product ordering process, in orderly.

Problems that those determined retailers found when they bought the product from the
distributors were mentioned at low level to all service marketing mix factors. In terms of
product, the problem was found through the transparent plastic package available only. In terms

of price, the problem was found through the low profit that retailers got per unit. In terms of



place, the problem was found through the lack of good stock management in relation to the
different seasons. In terms of promotion, the problem was found through the insufficiency of
umbrella, table cloth, and sticker. In terms of people, the problem was found through the lack of
attention and continuity in doing shop visit. In terms of physical evidence and presentation, the
problem was found through the uninteresting truck decoration. In terms of process, the problem

was found through the limitation of checking the previous orders done in sudden.



