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ABSTRACT

The purpose of this study was to study a buying behavior of layer farms in Uttaradit
province towards purchasing layer feed. Questionnaires of 20 were used for data collecting. Data
were analyzed by using descriptive statistics such as frequency, percentage and mean.

It is found that 50 percent of respondents are small farms and business owners, which are
operated more than 3 years. There have a net income less than 50,000 baht per month. In layer
farm, layer feed is purchased. Purchasing is in the form of cash. One brand of the layer feed is
purchased.

The overall marketing factors affecting a buying behavior of layer farms in Uttaradit
province are medium rate (mean = 3.48). The very important factors of marketing mix factors are
price (mean = 3.68), place (mean = 3.62) and product (mean = 3.51), respectively. The moderate
important factors of the marketing mix factors is promotion (mean = 3.12).

The overall environmental factors are medium rate (mean=3.27). The market situation
factor is the highest rate (mean=3.79). The medium rated factors are personal relationships and

individual (mean=3.11), culture (mean=2.88) and organization (mean=2.68), respectively.



It is found that most of respondents use the layer feed more than 6 years. Their
information about the layer feed comes from the salesperson. The decision of purchasing the layer
feed is made under a reputation of brand. JT is a well-known brand. Purchasing is directly ordered
to the layer feed company. Goods are delivered to the farms. The owner of business is the person
who makes the purchasing decision. When the purchasing is made, the layer feed is immediately
ordered in one week. The layer feed is purchased around 50-100 packed at a time. The purchasing
frequency is 3-4 times a month. The average purchasing is 40,001-80,000 baht at a time. The
product satisfaction is high. They will purchase the layer feed in the future. They may suggest the
other to purchase the layer feed. Veterinary is one of the supported. The layer feed problem is
unstable quality. The suggestion for the future product important and service is the credit term

during low egg price.



