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ABSTRACT

The objective of this independent study was to study consumers’ behaviour
towards purchasing detergent at Jampha Supermarket in Lampoon Municipality. The sampling
was 300 samples and a questionnaire was an instrument to collect the data. The data analysis was
descriptive. The data was analyzed by using frequency, percentage and arithmetic mean.

From the study, it was found that the majority of the samples was female aged
between 30 — 39 yeas old and married having a family member less than 3 persons. They worked
with private companies and earned 5,001 — 10,000 baht per month. Their education was
Bachelor’s degree.

The study on consumers behaviour showed that they preferred to purchase a
powder detergent which could use for hand & machine wash. Mostly, the size that they
purchased was 1300 gram which had the price not more than 110 baht, the frequency of
purchasing per month was 1 time. The brand that they used today was Breeze because of the
good quality (white & color wash) and they did not want to change the brand. They would
change when they wanted to try the new product only. They preferred to shop at Big C Super
Center because of convenience in transportation. The advertisement that they always saw the
detergent advertisement was television. The promotion that they preferred was having premiums.

The most favorite premiums was the product itself (buy 1 get 1 free meant consumer buy the first



piece of promotion product, consumer will get the second piece free by paying same price as 1
piece)

For marketing factors, the result revealed that the important factor was price
which could be described as price per unit, unstable price (always change), same price or equal to
other product and price tag at product itself. The second factor was product which was making a
color of clothes bright, dissolving easily in the water, and clean. The third factor was distribution
which was having a good car park facility, having a new product on time and store arrangement
was easy for shopper. The last factor was promotion which was promotion mechanic (discount,
redemption, etc.), having a cheer girl to assist during shopping and having an advertisement.

The 1" problem found by the consumer was the distribution as not enough car
park, difficult to find product and the store arrangement was not accommodate for the shopper to
shop inside the store. The second problem was pricing which was the store had been selling
higher price than the others, no price tag on shelf and price tag at normal shelf was not the same
as real price on the system. The third problem was product which was difficult to dissolve in the
water, not bright after used and allergy to user hand. The last problem was promotion which was

not interesting for consumer and no premiums or had but not interesting premiums.



