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ABSTRACT

The objective of this independent study was to study factors influencing the purchasing
of gold ornaments by employees in the northern region industrial estate. The data was collected
from the employees working in the northern region industrial estate. The sample size was 380
persons which selected by the questionairs and convenience sampling method. The data was
analyzed by using statistical analysis such as frequency, percentage and mean.

From the study, the majority of the respondents were female, single status, age of 26-35
years old, the high school or the certificate of vocational education. Most were working in
electronics industry, the function of product operating, And, most had income 7,001-10,000 baht
per month.

The results showed that the marketing mix and environmenta] factors influencing the
purchasing of gold ormaments by employees in the northern region industrial estate ranked from
the highest to the lowest ones were: personal factor, product factor, cultural factor, market
promotion factor, socio-psychological factor, distribution factor and pricing factor.

Personal factors that affected the employees in the northern region industrial estate at
high level were usage of gold omaments for decoration, for saving and for speculation of gold

price increase.



Product factors that affected the employees in the northern region industrial estate at high
level were reputation of the middle-men, the lottery seller, the share organizer or the reputation of
the gold shop itself.

Cultural factors that affected the employees in the northern region industrial estate at
high level was the value of wearing gold ornaments of Thai people.

Market promotion factors that affected the employees. in the northemn region industrial
estate at high level were influenced by the advertisement around the workplace by word of mouth.

Socio-psychological factors that affected the employees in the northern region industrial
estate at high level were buying gold ornaments to build up the image of their roles and positions
in the workplace.

Distribution factors that affected the employees in the northern region industrial estate at
medium level were an ability to access or contact the shop, the lottery seller and the share
organizer.

Price factors that affected the employees in the northern region industrial estate at

medium level were credit term, down payment or guarantee.



