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ABSTRACT

This independent study aimed to study the satisfaction of high school students towards
the service marketing mix factors of Ratchada Tutorial School in Bangkok. The data was
collected from a questionnaire distributed to -300 high school students. The data was then
statistically analyzed using frequency, percentage and mean,

It was found from this study that most questionnaire respondents were female studying in
Mathayom 6 and Mathayom 5, respectively. Most respondents were in the science program, and
the arts program, respectively, Most were with average grades of 2.51-3.00 and 3.5, respectively.
Their parents eafned 30,001-50,000 and over 50,000 baht per month, respectively. The reasons -
fof enrolling in the tutorial school were to prepare for the university entrance examination, and to
improve their grades, respectively. When choosing a futorial school, they considered the
reputation of the school and its teachers, and the availability of consultation for further studies,
respectively. Most chose to study mathematics and English, respectively, The number of the
school they chose the most was 1; the second largest group chose to enroll in 2 schools. The
expenses per month were 3,000-5,000, and over 5,000 baht, respectively. The reasons for
choosing Ratchada Tutorial School were consultation on further studies, and the reputation of the

school and teachers, respectively. At Ratchada Tutorial School, most chose to study Mathematics



and English, respectively. Most had been studying at this school for 3-6, and less than 3 months,
respectively.

As for the respondents’ satisfaction towards the service marketing mix factors, they
ranked every factor, namely product, service, price, place, marketing promotion, personnel,
process, and physical presentation, at the high level.

In terms of product, the respondents ranked the sub-factors at the high level, namely the
school offered every subject featured in the entrance examination, both ‘the mandatory and
special-skill subjects; the curriculum and content correlated with the needs of the students, for
example in-dept review; and the number of classes correlated with the content, respectively.

In terms of price, the respondents ranked the overall sub-factors at the high level. The
followings showed how the sub-factors were ranked respectively: method of payment such as
installment plan; variety of payment methods such as bank transfer, cash or credit cards; and
reasonable fee for each subject and each curriculum. The respondents ranked reasonable fee for .
each subject and each curriculum at the same level.

In terms of place, the respondents ranked the sub-factors at the high level, namely
location was easy to find; location near the school; and location was safe and convenient,
respectively.

In terms of marketing promotion, the respondents ranked the sub-factors at the high level,
namely guarantee for admission, the school would return the tuition fee if there was failure to
admission; discount for group register; and free gifts such as books, notebooks, pens, t-shirts, etc.,
for registering during the designated period, respectively.

In terms of personnel, the respondents ranked the sub-factors at the high level, namely
staff’s friendliness; consultation suited the needs of the students; and staff regularly provided
up-to-date information, respectively.

In terms of process, the respondents ranked the sub-factors at the high level, namely
consultation in choosing the faculties; ranking of faculties; relevant supply of information for

each faculty; and staff and teachers evaluation system, respectively,



In terms of physical presentation, the respondents ranked the sub-factors at the high level,
namely the school provided advertisement board, pictures of activities, and list of staff and

teachers; comers for reading and snacks; and modern and stylish teaching equipments and -

stationary, respectively.



