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ABSTRACT

The purpose of this study was to study the consumers’ buying behavior towards goat
milk in mueang district, Chiang Mai province. The data was collected by questionnaires from 150
consumers in mueang who bought goats milk with convenience sampling. The data were
analyzed by using descriptive statistics.

The results of the study were that the consumers were mostly male and female, age
between 21 — 40 years old. Most of them were workpeople. Their education backgrounds were
high school certificate, vocational education certificate and batcher’s degree. Their occupations
were trading, private business, government officials, employees in state own and private
businesses. The income was more than 15,000 Baht.

Most of the consumers bought Sirichai, Doi Khum and department of live stocks, Chiang
Mai province brands. They consume pasteurized type in the medium bottle size (190 - 250 ce).
The buying motivations are high nutrition, personal benefit, reducing of allergy. Families and

friends involve in the decision, but they make their own final decision. They buy 1 -2 times a



week. They usually, buy the same brand. In addition, they buy goat milk from sale
representatives or dealer shops. The influent media are dealers, magazines and television.
Marketing mix factors included product, prize, place and promotion, are very high rated.

Sale promotion includes discount prize and free items such as goat milk products, drinking glass

etc.
It is also found that problems affecting on consumers’ purchasing behavior are few

public relations, no or few announcement in the media and no product taste.



