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ABSTRACT 

 The objective of this independent study was to investigate vendor satisfaction 

towards the operation of walking street market in San Kamphaeng District, Chiang Mai Province. 

Respondents in this study consisted of 200 vendors in the walking street market in San Kamphaeng 

District, Chiang Mai Province. A set of questionnaires was used for data collection and analyzed 

by using descriptive statistics to obtain frequency, percentage and mean. 

 Results of the study revealed that  most of the respondents were female, aged 

30-39 years old, Bachelor’s degree graduates, and San Kamphaeng District residents. They had 

their own business and they sold products in the walking street for supplementary income. The 

Most of the respondents earned an income of 9,001-12,000 Baht from their main occupation and 

6,001-9,000 Baht from their side-line occupation. The products sold included clothing and cloth 

products. The respondents obtained the products from wholesale sources and they sold the 

products in the forms of whole selling and retailing. The respondents sold their products in 

the walking street market in San Kamphaeng District and that of ThaPhae Road, 

Chiang Mai Province. The Most of the respondent’s average sales volume in the walking street 

market in San Kamphaeng District was 1,000- 1,500 Baht per day. 

 With regards to the vendor satisfaction towards the operation of walking street market 

in San Kamphaeng District it was found that the respondents had a high level of satisfaction with 
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the product, price and place. However, they had a moderate level of satisfaction with people, 

process, physical evidence and presentation, and promotion.  

 For scale-factors, the respondents had a highest level of satisfaction with the 

following: 1) product - reputation of the walking street market in San Kamphaeng District;  

2) price - electricity service charge; 3) place -  free of charge of nearby parking space; 

4) people - staff of San Kamphaeng municipality had good attention in the provision of services; 

5) process - evidence of correct and clear service receipts; 6) physical  evidence and presentation 

- clean and tidy walking street; and 7) promotion - activity holding during important festivals such as 

Songkran festival.  

 For problems encountered, the following were found: public toilets are far and not clean; 

inadequate garbage can; and there was no direction signs, respectively. 

 

 

 

 


