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ABSTRACT

The objective of this study is about the marketing mix factors affecting companies
in Mueang Chiang Mai district toward advertising in free-copy magazines. There were 160
respondents who could make decisions in advertising free copy magazines last year. The
instrument used to collect the data was questionnaires. The researcher analyzed the data by using
descriptive statistics which were frequency, percentage and mean.

Lists below examples of free copy magazines in Chiang Mai; Citylife, Guidelines,
Tourist Guide, Compass, Passport to Suvannaphoum, Chang Puak Magazine & Map, Welcome to
Chiang Mai, Chiang Rai, Mae Hong Son, Paszo, Longstay Guide, What’s on, Focomo, Chiang
Mai Mag, Art and Culture and Hip Magazine.

Most of the respondents were female aged 31 — 40 years old and graduated with
Bachelor degrees. They were company owners, committees, partners and managers. They were
service companies which have been running for 4 — 6 years, 10,000,000 baht of capital and hire
10 — 50 employees. The target groups were foreigners who live in Thailand, tourists, and local

people.



Respondents advertise in Compass, Guideline and Citylife respectively.
Approximately, advertisements appeared in magazine for 12 months which cost 50,000 —
100,000 baht per year. Partners, owners and committees have decided to advertise in magazines.
The physical evidence that influences in decision making was economy. The internal factor
affecting decision making was budget. The reason advertising free copy magazines were
motivation in buying products and services.

According to the marketing factors, processes, place, products, promotions, prices
and people, were ranked at a high level. Physical evidence was ranked at a moderate level. The
first top ten minor factors affecting advertising were having short articles to introduce the
products, best position selections, impacting the target market, discounting, style, punctuality,
accuracy, good editing, acceptable prices compared with the duration of advertising, acceptable
prices compared with the size of advertising, the fame of the magazine, the stability of the

magazine, reliability and the design of the magazine.



