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ABSTRACT

  This independent study aimed to investigate how media exposure affecting 

graduate students towards selecting Master of Business Administration Programs in Chiang Mai 

Province.  The population was 235 first-year graduate students in Master of Business 

Administration in Chiang Mai Province Composed of 7 institutions, namely Chiang Mai 

University, Ramkanhaeng University Chiang Mai Campus, Payap University, Mae Jo University, 

Ratchapaj Chiang Mai University, Far Eastern University and North-Chiang Mai University.   

The data was collected by quota sampling method.  The tool for collecting data was a 

questionnaire.  Statistic description was used to analyze the data using frequency, percentage and 

mean.

  The results of the study show that most questionnaire respondents were female, 

26-30 years old and single.  The level of their education was Bachelor’s degree in Social Sciences 

and Humanities.  They were private company employees, with salary of 10,001-15,000 Baht.  

They had been working for 1-3 years.  Most were studying Master of Business Administration 

Program in the weekend, and their guardians were responsible for the cost of study. 



  From studying, It was found that the media exposed to the most was peers, such 

as friends and family members.  Followed by billboard advertisement and the Internet, such as 

websites.  The Internet had the strongest influence in their selecting the Master of Business 

Administration Program.  Followed by peers and further-studies manuals. 

  From studying, The media exposure in choosing to study for Master of Business 

Administration Program, the results were as follows. 

  In the stage of need recognition, it was found that the reasons for enrolling for 

this degree were to increase their educational credential, to access knowledge in specific field, 

and for job promotion.  They acquired information about the program—class schedule, content of 

the curriculum, expenses from peers the most.  Followed by billboard advertisement and the 

Internet, such as websites. 

  In the stage of information search, it was found that after they showed interest in 

applying for the program, they needed more information about expenses, class schedule, and 

content of the curriculum.  They acquired the above information from the Internet. 

  In the stage of pre-purchase alternative evaluation and purchasing, it was found 

that the respondents compared information in the following categories: content of the curriculum, 

expenses, reputation of the faculty and the institution. 

  In the stage of consumption and post-purchase alternative evaluation, it was 

found that most respondents did not compare the program they were enrolling with programs 

offered by other institutions.  However, those who sought more information wanted information 

about expenses, content of the curriculum, and program period.  They acquired those information 

from the Internet such as websites. 

     


