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ABSTRACT

This independent study is aimed to study consumer behavior and the problems in using
public transportation in Mueang district, Chiang Mai. The instrument used for collecting data was
a questionnaire which was distributed to 250 samples in Chiang Mai. The data was analyzed by

using descriptive statistics, namely frequency and percentage.

The study revealed that the proportion of male to female was equal. Most of the
samples were between 21 — 30 years old. The majority were school and university students. They
were either studying or held undergraduate degree. The average income was lower 5,000 baht.

Most of them have their own motorcycles and residences.

In studying their behavior, during past six-month period, most of respondents have
always used their own motorcycles and car respectively. Public transportation would be their
choice when their vehicles were not available or breakdown. Public transportation was also used
when the respondents needed comfortable transportation. In using public transportation, the
passengers have frequently chosen the red-minibus, motor-tricycle, and bus respectively. In an
aspect of the frequency in using public transportation, the most of respondents answered that it

was uncertain. It depended on their needs. The second large group of respondents expressed that



they usually used public transportation one time a week. The criteria for choosing public
transportation are convenience and reasonable fare. Most passengers have paid between 20-30
baht per each trip. Even oil price crisis situation is continuing, most of respondents were still

unsure to turn to use public transportation service.

For problems of using public transportation, the most of respondents have major
problems with service process, sale process and service personnel. They also have minor

problems for product, price, marketing promotion and physical presentation.



