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ABSTRACT

The objective of this independent study was to study marketing mix factors
affecting on purchasing of processed dog foods in Lamphun Province. The populations were 200
bu yers who purchased the processed dog food.s from the shops in Lamphun Province. The data
were collected by questionnaire and analyzed by descriptive statistics, frequency, percentage and
mesans.

The majority of the respondents were female, 24-35 years of age, Bachelor’s
.degree holders, and students. Their average household incomes were lower than 10,000 Baht. The
reason for having the dogs is that they like and love them. They have 2-3 dogs Majority of them
are: hybrids. The majority of the respondents choose processed dog foods only in the form of
pallet. They have purchased for 1-2 years. They get the information of processed dog foods from
the: shops. Many of them purchase Pedigree brand. Well known brand is purchased compared to
otbver factors. The buy packing size is 1 kilogram. The convenient shops are chose. The
pur-chasing frequency of processed dog foods is twice a month. They definitely purchase

proxcessed dog foods. They prefer more portions of dog foods as premium.



The results showed that the marketing mix factors affecting on purchaéing of
processed dog foods in Lamphun Province are high. The sequence is price, product, place and
promotion, |

Product factors highly affected on purchasing decision. They were complete
nutrient, expire date, matching foods to age of the dogs, brand, production date, various of
flavors, odors, raw material indication, various types of dog foods, portion indication and various
sizes of dog foods. Minor factors which affected on purchasing decision wére food and packaging
color.

Price factors highly affected on purchasing decision. They were reasonable price
to quantity, price list, fixed price and reasonable price to portion,

Place factors highly affected on purchasing decision. They were cleanliness of
the shops, convenient location, parking area, available goods, product grouping, obviously shop
banner, enough parking space, width salesroom space, opening and closing times and date, nice
decoration, documentary corner about dogs and well known shop. Minor factor which affected on
purchasing decision was to decorated shop in festival.

Promotion factors highly affected on purchasing decision. They were manner,
product suggesting, knowledgeable salesperson, salesperson being able to answer the questions
when request, discount for certain purchasing portion, premium, introducing product documents,
other goods purchasing when purchasing certain quantity of dog foods, delivery service, more
information seﬁice via telephone. Minor factors which affected on purchasing decision were

advertised and point accumulation.



