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The objective of this study was to study the management of outdoor stereo system
contest in Ratchaburi province. The data were collected by using in depth interview method from
5 organizers and by using questionnaires from 50 contestants.

The study found from the in depth interview that the organizers concerned on the
management of outdoor stereo system contest by having a pre-planning. They put high concern
on their assigned duties and responsibilities so that the contest ran smoothly. For staff, the
organizers put high concern on planning and making decision staff such as organizer staff,
referee, and security staff. Besides, they put high concern on contest leading and benefits for the
contestants such as product advertisement, benefits for stereo community. Moreover, motivation
for the contestants as cup and reward was the achievement for entering the contest and product
advertisement for sale. For control, they observed the overall operation to match the contest plan
as well solved problem that might be occurred.

In term of contestants, the study showed that most of the contestants used stereo for
entertainment for 4 years. They used mosfet stereo system, turbo speakers, P-AUDIO sub woofer,
P-AUDIO center, P-AUDIO tweeter. Most of the contestants attended the outdoor stereo system
contest with four staffs in one team. The objectives of the contest were for fun and for product
advertisement, respectively. Most of the contestants were single male aged between 30 to 39

years old holding bachelor’s degree. Most of them were merchants with the monthly income



i)

between 30,001 to 40,000 baht. They learned about the outdoor stereo system contest by word of

mouth, pamphlet and sign board. Factor received high level was the justice of the referee.



