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ABSTRACT

The objective of this independent study was to research the effect of graphic design on
packaging toward consumer perception of brand image: a case study of Ukkeesuriyon of soap.
The data was collected by distributing questionnaires to 150 customers. The results of the study
are as follows.

It was found from this study that an equal number of respondents were female, having an
average age of 21-30 years old, with the average level of education being a bachelor degree. They
were mostly studied, earning an average less than 10,000 bath per month. Most of the respondents
were single and almost used soap.

There were some differences in  the perception of brand image based on gender, cultural,
experience, sense of beauty, motivation etc.

In term of the composition of graphic design factor, font, illustrate and color were among

important factors influencing perception of brand image.



In term of the composition of graphic design factor was importé.nt factor influencing

marketing plan. -

The following problems of product were lack of product design, lack of quality, lack of

packaging design, lack of marketing plan, less promotion, less place or channel for sell and lack

of herb soap.



