d' A kY kY a % a a 9;,:3’ a o S v 9 Y =
FOLIOINMIAUANUUVIATL ‘Vlﬁuﬂmlﬁg‘Wi]ﬁﬂiiiJQ%ﬂﬂa@ﬂmcﬂqﬂﬁQQWMﬂuﬂWﬂﬁﬂ

e lmilungunnumuasnaunalsaszua lduaun
[ Y 4
Alue WeIUTY  1AIgITIUIUUN
Syan VINIFINIWMTUNG

d‘ = Y Y a
aaznssumsnsnmsauaNuuudase

] I L4 J
FIYATNTNV1TYINTINT N W\‘l‘kﬂW‘U‘]aﬂ sesunssums

=

Frorans1ToNaIg  andeauil AFTUMS

e eDe

UNAAEd

@ 4

Y 9 a dy =K s A = @ a a Sldy a
NITAUAIUUUBTISU 3J'Jﬁﬂ“IJ§$ﬁQﬂLWfJﬁﬂ‘HWﬂﬁuﬂﬁL!ﬂ%WQﬁﬂiiNlﬂ“ﬁ@Wﬁﬁﬂﬂ!“ﬂ

Q

1 9 4 = o 1 v A Y o 9
ulﬂﬁ'ﬂ@'lilﬁ'luﬂ'l‘lJaﬂﬁllﬂiﬁﬂﬁluﬂiq\?WI‘W‘JJTi"luﬂﬁﬁaﬂlﬂﬂjﬁﬂﬁg‘]ﬂﬂqﬂl‘ﬂjﬂuﬂ TIUTINVDYD

U

) @ [ o a 4 aa A
Iﬂﬂcl%lllﬂﬂﬁﬂﬂﬂWMﬂTu'Ju 200 AIDYN ﬂWﬂTi?LﬂﬁTgﬁ%@HaﬂWﬂLLUUﬁﬂUﬂWHIﬂﬂﬁl%}ﬁﬂﬁl%ﬂ
(% d‘ Y 1 d‘
Wisau1 Yszneununnud sesazuazAlngY

= 1 9 1 [~ a = 1 =
WaNIIANHEINLUIN Qﬂ@ﬂllﬂﬂﬁﬂﬂﬂ?ﬂﬁ?ﬂiﬁty L‘]JulWﬁ‘HﬂJ\i UDIYIEHIN 25-35 1l

a

=) = 7 = 7 a A A =) o v A A 2 =
laounmansa Bszaumsanuszauliyaned Jordnwiinussiamnimiosussms §
518 1ddaAouNIANI 20,001 VN

Y ¥ Y Y ' v Yy A
mummgmmmjﬂwammmmumumu NUIN ﬂﬁi‘]_l?j‘llﬂuﬁﬁll’f)\iliﬂxﬂiﬂ

E1

9y W 1 a o l A 491 = Y A [ Y o
"lmm@uﬂmwammm”lﬂaﬂ ‘1/]3TUL'i’E)QL‘L!ﬂhlﬂﬂﬂj‘QEIﬂLLﬁﬁiJﬂ’JWNﬂﬁ@ﬂﬂEJﬁ]"IﬂhlsllW’Jﬂ‘Llﬂ

AuANUFTUNYI Faouuunaeumuinnudeiuninuazauseiuae

2
U %

flavearulszaumsnaa eI UAITIAD

v 9 a ] 4 4 o ] Y2 § 1 { I
fadedumaanum uanuyeiulassiuluszavuuin fadedeeniiauaaeilu

[ %

A A v dy Y o
DUAVLIN ND llﬂj']llﬁg'ﬂ’lﬂﬂa@ﬂﬂElquﬂiiﬂbl"llﬂ:]@uﬂ

ot

o 4 o o v { 1 { I o [
Havearusiar danureiulassinluszauuin dadsdosniaundodudus
A = a
1sn Ao Imsaathesia
Havedureaniamssasiviieg Januserulagsinluszduuin fadedosnil

1 A g v W A Ao da' 1o ]
AuaduluouauLsn Ao ﬁfl'lu‘ﬂﬂﬂ'ﬂ\uu@hlﬂﬂ'lcﬁu'lﬁlﬁ$fﬂﬂ



fadeaumsduasuminata tanuwoiu lassuluszauihunais tadedosnil

= 1 1 zﬂ'

1 A g v W = J a J [
AuafuuouauLsn Ao ﬂ1§3ﬂli\1ﬂﬂiiﬂﬂllﬂ‘ll@\1ﬂ1ﬂ3:§ UDYNWABIUDN
9 a v 9 1 1T v v oA dy a o o’dy [
ﬂTLl‘Wi]G]ﬂ'ﬁ31JW°U’JTEJ@]E]‘]JL!‘]JUﬁﬂ‘UﬂTNﬁ'JuGlWﬂJ mmﬁuﬁlwawa@mmmma'lﬂﬁﬂ
9 9 = % DR v A Y o A a o 4 491 ' A Y A
@]"Ill'iTLH’]T]Jﬁﬂﬁllflsl‘VillGﬁﬂﬂﬁaﬁlﬂﬂiﬁﬂi$ﬂ1ﬂ1ﬂlﬁflﬂuﬂ Iﬂﬂﬂﬂﬁ@]ﬂm“ﬂluﬂjﬂﬁﬂﬂﬂlﬂﬂﬂﬂ
4 [ Y o 1A dy A o 4 dy 1 9 1" A A
ﬂﬁq\ii‘!ﬂllﬁﬁﬂﬂ@ﬂﬂEliﬂﬂ]l“llﬁflﬂuﬂ LmﬂimmmwaNa@mmmma“lﬂﬁﬂu%mmwmu AITUD
dy a o 4 dy 1 ] ] dgl 1Y 9 7
ﬂl@ﬂﬂTi%@Na@]ﬂmW]Luﬂqﬂﬁﬂllﬂl!uu@uﬁlluﬂﬂﬂiﬂll@ﬂﬁﬂ"ﬁ uﬂﬂﬁcluﬂiﬂﬂﬂﬁ?
v A 491 Aa o 4 491 [ A o o dy 1 9 FY = @ a9 A
mimﬁuiwawammmma%ﬁﬂ Na@]ﬂil!W]LuﬂnﬂﬁﬂiLﬁTuﬂTﬂaﬂﬁllﬂiﬁllllﬂlﬂﬂ

A A A9

a o 7 o v 1
N’d@]ﬂ‘m"I/I‘ﬁﬁ@]i1§1J§0\1ﬂmﬂ1Wﬂ’313J‘]JﬁE]ﬂﬂEﬁﬂﬂ’ﬂu’lﬁli'lﬁ]iﬂ1i°l/l YODD QQGULLUU?{’OUG1N%$

dy Qy 1 a o J dy J 09: ] ] 9 1 Y IS v 9
clfﬁlalfu’ﬁ'lu(lﬂ"ll@\‘lWﬁ@]ﬂﬂ‘l"ﬂlu@]lﬂﬁﬂuulllllluu@ullajllﬁﬂj'lll@@ﬁﬂ’]ilﬂuﬂﬁﬂﬁjﬁaﬂ

a,

[

A a o oA g1 Aa 2 9 Awv Y a A A
Llﬂﬂaﬂﬂﬂ’lilFﬂgG]f'f]NEW]ﬂﬂ!"V]!u'f]vlﬂﬁﬂ%Nﬁi’lﬂﬂaﬂl@\iﬂiﬂﬂlﬂwa@ LWi']ngﬂWﬁﬂ@?JUiii}ﬂmm

P P
1A @ J A <

1 Y kY % a J 1 { I ] Y Y
an11 wagdwanlanmislnindendasuaiiie lnaatesigan ludenmzasiudlanlan

[
(7

k4 =} A [} Yy ~ = [ a o L= dil k4 ' o w
Vl,ﬂ Iﬂﬂhlﬂﬂﬂﬁﬂﬁ]ﬂgiﬂﬁﬂ'luﬂ‘vm llﬂﬁi]ﬂ’JNWﬁGmmCVIm?Jﬂ‘;]iﬂvl,ﬂﬁgﬂﬁlﬂﬂ’ﬂ AU



Independent Study Title Consumers Attitudes and Behavior Towards Buying Fresh

Chicken Meat from Modern Traders After The Bird Flu

Epidemic in Bangkok Metropolitan

Author Mr.Wanchai Tangsuwannanont

Degree Master of Business Administration

Independent Study Advisory Committee

Assistant Professor Chittraporn Pongpaibul Chairperson
Assistant Professor Maleemas Sitthisombut Member
ABSTRACT

This independent study aimed to study consumers attitudes and behavior towards
buying fresh chicken meat from modern traders after the Bird flu epidemic in Bangkok
metropolitan. The data was collected from 200 questionnaires of answerers who used the modern
traders in Bangkok metropolitan. The data were analyzed by using descriptive statistics;
frequency, percentage and mean.

The study found that majority of answerers were female, aged between 25 — 35 years
old, married, graduated bachelor degree or equivalent. They were government employees or state
enterprise officers, and earned income more than 20,001 bath/month.

The cognitive element, it revealed that answerers had known the existence of the
information about Bird flu epidemic in fresh chicken meat products and they had known that
cooked chicken meat was safe from Bird Flu epidemic.

The affective element, the answerers convinced in retail marketing mix which were as
follow:

Product factor, the answerers rated their satisfaction averagely at high level. The most

satisfaction sub factor was the safety of product from epidemic.



Price factor, the answerers rated their satisfaction averagely at high level. The most
satisfaction sub factor was the price tag.

Place factor, the answerers rated their satisfaction averagely at high level. The most
satisfaction sub factor was location for selling which was safe from epidemic.

Promotion factor, the answerers rated their satisfaction averagely at medium level. The
most satisfaction sub factor was the government’s campaign about chicken meat consumption.

The behavior element, the study found that the answerers still consumed fresh chicken
meat in modern traders after spreading of Bird flu. The advantage of fresh chicken would safe
from Bird flu epidemic after cooking but the consumption of fresh chicken product was
decreased. The frequency of buying fresh chicken products was uncertain, it depended on
consumers’ requirements. The influence for buying was family. The advantage of modern trader
was the quality of products assured by government. It was uncertain that the answerers would buy
some parts of fresh chicken meat and it depended on their requirements. The answerers chose to
buy products which had the brand of producers because of the good package of product. The
trader should locate near the consumers living zone because they would select the nearest trader

and the products of trader should be arranged conveniently.



