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ABSTRACT

This independent study was aimed to study the factors affecting decision to buy
prosthesis of orthopedic surgeons in Bangkok metropolitan. The data was collected by
questionnaires of 100 samples of orthopedic surgeons in 18 hospitals located in Bangkok
metropolitan area. The data was analyzed by using descriptive statistics i.e. frequency, percentage
and mean.

The findings revealed that 99 percents of respondents were male, aged between 36-45
years with more than 11 years of specialist’s experience. Most respondents used fixed bearing
type of prosthesis.

For consumer behavior most respondents purchased prosthesis most often from
Zimmer Division, followed by Johnson & Johnson (Thailand). The first consideration for choosing
prosthesis supplier was the type of prosthesis available while the second consideration was
consonant price and quality.

The results on marketing mix factors affecting the orthopedic surgeons buying decision
of prosthesis in Bangkok metropolitan were as follow.

The average importance level of the marketing mix factor were rated from the highest

to the lowest:



Product factor was rated its importance as high and the product sub-factor that was
highest importance was a long-term clinical outcome.

Price factor was rated its importance as high and the price sub-factor that was highest
importance was the consonant price and quality.

Place factor was rated its importance as high and the place sub-factor that was highest
importance was the product availability and size variety.

Promotion was rated its importance as high and the promotion sub-factor that was

highest importance was inviting the specialists to attend international conferences.



