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ABSTRACT

The purpose of this independent study was to study patient buying behavior toward
alternative medicine, services marketing mix factors affecting patients’ decision on choosing
alternative medicine services, and problems from using alternative medicine at hospitals in
Mueang District, Chiang Rai Province.

The samples were 303 patients randomly selected from three hospitals in Mueang
District, Chiang Rai Province, namely Chiang Rai Prachanukraw Hospital, Kasemraj Sriburin
Hospital and Kai Mengrai Maharaj Hospital. Questionnaires were used for data collection. The
collected data was analyzed using the descriptive statistics: frequency, percentage, mean and
weighted mean.

The study showed that most of the respondents were female, 46 — 60 years old, married,
with Bachelor’s degree, worked in the government service or state enterprises, and the family
income was between 15,000 — 30,000 baht per month.

For buying behavior, most of the respondents were informed about alternative medicine
from friends and made their own buying decision. The purpose of using the service was for
health treatment. The first criterion for selecting was service staff. They used services at private
service providers such as clinics, and Thai traditional massage parlors. The most preferred service

was massage. They used this service once a month, on Friday between 13.00 — 16.00 hours. They



wanted the services to be available off working hours from Monday-Friday between 16.00 - 20.00
hours. The expense of each service was less than 500 baht, paid by themselves or spouses.
Most of them were satisfied with the service at the high level. They would use the service again
in the future and certainly recommend to others.

There were 6 marketing mix factors affected the respondents at the high level, namely
service product, pricing, place, people, physical evidence, and process; while the only one factor
affected at the moderate level was promotion.

Most problems in using alternative medicine were found at the low level. However, the
following problems were found at the moderate level: unfair pricing, high-priced, inconvenient
parking, not enough service staff, congested external and internal atmosphere, and unequal

quality of services.



