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ABSTRACT

The objective of this independggﬂt study is to study customer’s perception towards the
market positions of layer feed in Chiang Mai Province. There are three brands in this study

including CP 324, Betagro 106 and RPM 404.

The study was conducted by the depth interview 3 of the owners or executive officers
who were in charge of sales or marketing of these three layer feed producing companies and five
persons who used the layer feed. The questionnaire was designed by using the obtained data.
Then, questionnaires were distributed to 205 persons who used these three layer feed brands.
Analysis is presented descriptively in terms of frequency value, percentage value, and factor

analysis.

Two factors determine marketing position of layer feed. The first factor is price,
distribution channel and company’s reputation which consists of expensive, placing of
customer’s demanded purchasing order via salesman, various services in sales presentation, good
manner of salesman, having discounted price, easy to buy in local stores, company’s reputation,'

resonable price to product’s quality and services, long term creditable, and out side eventually



company activity . The second factor is distinctiveness of products and post sale services which
consist of completely sale services, easily product using, feeding suggestion and information from
saleman, fast solving problem for customer of saleman, buying returned eggs in the time table,
receiving various standards, easy to use and storage of package, meeting standard criteria, and
feed quality of egg production.

The customer’s perceptions towards the market positions of layer feed are as follows, CP
324 obtains the highest positions of price, distribution channel and company’s reputation
compared to other factors which are expensive, not being placed of customer’s demanded
purchasing order via salesman, no various services in sales presentation, bad manner of salesman,
no discount, easy to buy in local stores, company’s reputation, no resonable price to product’s
quality and services, long term creditable, and out side eventually company activity.

Betagro 106 obtains the highest positions of distinctiveness of products and post sale
services compared to other factors which are no completely sale services, easy product using, no
feeding suggestion and information from saleman, slowly solving problem for customer from
saleman, no buying returned eggs in the time table, receiving various standards, easy to use and
storage package, meeting standard criteria, and feed quality of egg production.

RPM 404 also obtains the highest positions of distinctiveness of products and post sale
services compared to other factors which are completely sale services, difficultly of product using,
usual feeding suggestion and information from saleman, fast solving problem for customer from
salerman, buying returned eggs in the time table, no standard of the products, difficultly to use and

storage of package, no standard criteria of egg production, and irregular standard quality of feed.



