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ABSTRACT

The objective of this independent study was to investigate the concept behind Stand
— alone Hygienic Pork Retail shop which sold Hygienic pork in Muenag District, Chiang Mai,
and to study customer behavior concerning the buying and consumption of Hygienic pork, as well
as customers’ opinions towards the Stand — alone Hygicnic Pork Retail shop at 2 Chiang Rai
Road, near the cast gate of Chiang Mai university, Mueang Diatrict, Chiang Mai. The data for the
study was collected from questionnaire distributed to 100 general customers and 100 university
staff who were customers of Hygienic Product shop; totaling 200 in number. The data was
statistically and descriptively analyzed using percentage and mean.

It was found from this study that most questionnaire respondehts prepared their own
meals and prepared food with pork 3 — 4 days a week. Most of them made their own decision on
the shop and the product, and when buying selected red meat. They had no specific days for
buying pork but most bought their pork after 4 p.m. Most bought it form open markets neat their
home or at random shops. Most wanted to buy Hygienic pork and they though it should cost the
same as ordinary pork. They understood that Hygienic perk meant the pork was without chemical
residues such as antibiotic, chemical substance to enhance the quality of red meat and pesticide,
and that the pork was from standard farms and slaughterhouses. However, they were not aware of
fhe fact that the pork had to be stored at the temperature of not more than 4 degree Celsius
through the whole process from being transported to the time it arrived at the shop and until the

purchase took place.



¥

Most questionnaire respondents agreed that the factors that influenced buying from
Stand - alone Hygienic Pork Retail shop were product, place, price and marketing promotion,
respectively, with the following details.

In term of product, most respondents thought it was important that the pork was fresh,
clean and sanitized, and that there was variety in preparing services available such as chopping
and grinding,

In term of place, most respondents thought it was important that the pork was stored
in the freezer, that there was convenient and the shop was conveniently located.

In terms of price, most respondents thought it was important that there were price
tags and product came in different package sizes, and that the price was the same as that of
ordinary pork.

In term of marketing promotion, most respondents thoughi it was important that
there was nutritiona) information, special promotion and advertisement through various media
such as radio, advertising boards, etc. _

In general, the customers accepted the concept of Stand ~- alone Hygienic Pork Retail
shop. For new business, they felt that marketing strategies could be improved to better serve

customers’ needs, and that here should be feasibility study on the financial side of the business.



