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ABSTRACT

The purpose of this study was to study about factors of selecting sea shipping companies of
entrepreneur exporting cargo to China. The sample group was 324 exporting entrepreneurs to China.
The data were analyzed by descriptive statistics presented into frequency, percentage and average.

The result was found that the respondents paid attention at high level to service mix
marketing factors which followed by personnel factor, service processing factor, respectively place
factor, physical appearance factor, product and service factor, and price factor. The sub-factors that
had an average high score in each was; personnel factor was the responsibility, job followed up
rapidly and correctly of staffs; service processing factor was the rapid connecting and uncomplicated;
place factor was the wide of network of the shipping routes or dealers in both domestic and
international; physical appearance factor was reliable and secure; product and service factor was on
time delivery; and price factor was the standard freight rate, respectively.

Another three factors that the entrepreneurs paid attention at high level were the response to
an unceriainty events, a goods warrant, and a condition of ship. The entrepreneurs revealed that the
problems that were found from this service were delay service and helping, freight rate and special

fee were not appropriate and limited services. respectively.



