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Abstract

The objective of this research was to study generation Y’s behaviors towards the exposure
to mass media in Mueang District, Chiang Mai. The data was collected from questionnaire
distributed to 386 generation Y members aging 25-33 years. The data was from convenience

sampling. The data was then analyzed using frequency, percentage and mean.

The results of the study showed that most questionnaire respondents were female of 25
years of age, single, with college education. They were government officials or worked with
government enterprises. Their salary was 5,001-10,000 baht and 10,001-15,000 baht, Employees
with these two ranges of salary were somewhat eqﬁal in number. Mass media of their choices
were television (94.8%), the Internet (84.2), radio (73.6), newspapers (71.8%), magazines

(56.7%), and movies (54.7%).

The details of the analysis for each type of media were as follows. For television, the
respondents watched television the most during Monday-Friday and turned on the television twice
a day or more. The average viewing period for each time was 3 hours 53 minutes. The most

frequented channel was Channel 3. They watched daily news the most.



For the Internet, the respondents used it the most during Monday-Friday and used it twice
a day or more. The average period of each use was 4 hours. The most frequented website was
Google, to search for information, and the second frequented websites were e-mail related sites

such as Hotmail, Yahoo, and Kapook.

For radio, the respondents listened to it the most during Monday-Friday without any
specific stations; they preferred changing stations while listening. They turned on the radio once a
day with the average period of listening of 1 hour. Most chose music stations. They listened to
the radio mostly at home or apartment; the second choice of place was while driving. They

listened the most from audio player.

For newspapers, the respondents read them the most during Monday-Friday. Most read
them once a day, during lunch break (12:00-12:59). The average period of reading was 30
minutes to one hour, The most preferred daily Thai newspaper was Thairat. The 'section most
preferred was headline news. Other preferred sections were entertainment, movie star news and

politics, respectively.,

For magazines, the respondents read them the most during Monday-Friday. They read
them once a week, mostly in the afternoon or evening. The average reading period was 1-2 hours.
The most preferred type of magazine was women’s magazines. Other choices were entertainment,
and movie stars, respectively. They preferred reading the whole magazine rather than by sections.

For movies, the respondents saw movies the most on Saturday and Sunday, once a month,
On Saturday and Sunday, their viewing times were 12:00-24:00. On Monday-Friday, their
viewing times were 20:00-24:00, They preferred action movies the most. Other choices were

comedy and romantic movies respectively.

The reasons for exposing themselves to the media were as follows: demand for current

information, entertainment, image, and interaction with people, respectively,



