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ABSTRACT

The objective of this independent study was to study the satisfaction of
Agro-Industry entrepreneur towards consulting services of Triple-A Quality Center Co., Ltd.
(TAQC). The data was collected from questionnaires, which was collected from entrepreneur or
management representative in 18 factories (1 person/factory). The collected data was analyzed and
presented descriptively in terms of frequency, percentage and average.

In overview, the total personal satisfaction was accepted at the high level. Physical
evidence, product service and person parts were accepted at high level, respectively but the part of
process, price, promotion and place were accepted were moderate, respectively. When each detail
parts satisfaction of service marketing mix was considered, its was found that training presentation
media was the maximum level of product service, pay by process working was the maximum level
of price, office connecting was the maximum level of place, monthly newsletter was the maximum
level of promotion, consultant personality was the maximum level of people, project presentation
was the maximum level of process and office building was the maximum level of physical
evidence. Two fixed factors: personal system knowledge, factory system experience and type of

system were studied related to satisfaction. It was shown that personal system knowledge &



factory system experience related to satisfaction, person who had low system knowledge level &
factory which had no system experience the satisfaction level was lower than the personal who had
high level knowledge & factory which had system experience in every part of service marketing

mix.



