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ABSTRACT

The objectives of ;hig independent study was to study customers behavior
towards Mass Rapid Transit (MRT) Services in Bangkok Metropolitan. The samples were 400
customers of MRT. .The data was collected by questionnaires and analysed in percentage. The
findings were as follow.

Most samples were femaie, aged between 2 1—30 years old, employed in private
companies, hold a Bachelor Degree, and had an average salary of less than 10,000 Baht. Most
samples vsed the MRT everyday most frequently in the moming and in the evening of working
days from Monday to Friday. Other modes of transportation transiting from the MRT were public
buses and micro buses. Most samples normally used the same beginning and end MRT station.
Monthly expense of using the MRT was between 1,001-2,000 Baht. The prepéid ticket cards
were bought popularly at the ticket rooms in the MRT station. The main objective of using the
MRT was going for work because it was convenient and time .sav'ing. Most samples were satisfied

with the MRT services and in the future would use the service when needed.



