69

VITONYN TN

- ar 1 = L= o’ =i L7
amznssumsaMuilaenis nquyigss Ussmalne. 2543, giienimnlasads erieuiolums
91U,
ar ) - o A’t o a r ar = ooy
Fody nosouns. 2542. annilusesnmnlaeasvlumsmhauveswiibauszdnlgiams
= a & =l = as =Y J LT Y 2
Tulssnugamunnssudidanseding : psdinn uSimsHiunsoni 10p Sanda
(Foddn. msfunwudassusmgstwwmtusia uninendeoslnl.
ar = £ ﬂ'! or =t =Y ot e Y g
ta N3mAs. 2546, AnpusasiaARfensyImsaImnlaeasiy maiuidsslovl ms
= @ d =) QAan, s 1
vimsannlaeany wazlszaumssim sinagiAmgveswiinals s lfhusinng,
msAua UL Es SN Tadin yinedudualn.
“« 1isEmansTNseua Inssesnnuasasslunisvinudedumniowdns. 7 2515, lu
ar [ a d = ar o
sIMNGHINE MY uazanulneasy. ngunna: TrsRuds IRl 115-118.
“glsznrnsenIenng nedesenutasads lunisidenunzuiadei. 7 2515, lu
Qs [Y] P ¢ o o
SAINGHNNL TN wazanuasafy. njaNHa: T5SaRUAS IR, 119-122.
“ 1)52M1ANIENIIUVIA MeFoennutaoasslunisiauhetunziiedon (@iamid). » 2515.
s or = - o
Tu samnguanaendzeuie vazaidasndis. nyunwa: TseRuss3iand. 123-125.
Uszyy gind. 2541, « msduirenaRensite. ” NsasRauImsmans 38,3

) L]

(ASNYINU-FUEIBY): 103-130.

€

WNI gUANTRY. 2544, qﬂsmwmmﬂaamﬁwmﬂuﬂﬂﬂﬂﬂuqﬂmm%snm‘%‘mﬁu
augndaiadnhe. msduanuuvdaseisdsemaumansumiadia umanndudesin,
338 AuzTend uazdswed mBuTsefail. 2541, FenssusazmsuImsanudasasielulsan,
AUNHA: DITHINTT 170,
du gniifaege. 2545, ngAnssenmddumNannn. nzumwa: nedanmiiy Sida.
Bruner, Gordon C.; Karen E. James and Paul J. Hensel. Marketing Scale Handbook: A

Compilation of Multi-Ttem Measures. Chicago: American Marketing Association, 2001.



