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ABSTRACT

The objective of this independent study was to study the marketing mix factors
affecting the prescription of Oral Hypoglycemic Agents in Type 2 Diabetes Mellitus Patients in
Mueang District, Chiang Mai Province.

The data from this study was collected from all questionnaire distributed to 82 internist
doctors who were working in both government and private hospitals in Mueang District, Chiang
Mai Province. The data was statistically analyzed using frequency, average, and weighted
average.

The results showed that majority of internist doctors were male of 31-40 years old.
They worked in government hospitals with more than 500 beds. For most internist doctors, they
had 51-100 patients with common diseases per week, they had 10-20 type 2 Diabetes Mellitus
patients who should receive Oral Hypoglycemic Agents per week, they didn’t have clinics or
other places to prescribe Oral Hypoglycemic Agents, they also didn’t have the authority to enlist
the Oral Hypoglycemic Agents.

The marketing mix factors; the product factors that were rated the most important in

affecting the prescription of Oral Hypoglycemic Agents were an efficiency of the drug, safety,



The marketing mix factors; the product factors that were rated the most important in
affecting the prescription of Oral Hypoglycemic Agents were an efficiency of the drug, safety,
durability and Evidence Base. The price factors were rated as more important that were
reasonable price, appropriate price and the drug should be on the Essential Hospital Drug List.
For the distribution factors, the responders gave more importance to on-time delivery and to keep
drug safe (under normal temperature control) during transportation. The promotion factors that
were rated as more important were published articles and reports in well accepted medical
Jjournals in both Thai and Foreign Languages, good relationships between doctors and medical
representatives, frequency of visit to doctors and medical representatives, personalities and
professionalism of medical representatives, and more importantly the product knowledge of the

respective medical representatives.



