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ABSTRACT

The purpose of this independent study was to study on patient’s satisfaction towards
operating room services at Chiang Mai Ram Hospital Chiang Mai Province. The data was
collected from 200 patients of operating room at Chiang Mai Ram Hospital Chiang Mai Province,
by using questionnaires of 5-level measurement. This study was based on customer satisfaction
and service marketing mix theory which were product, price, place, promotion, people, physical
evidence and process, and nursing care of operative; preoperative nursing, intraoperative nursing
and postoperative nursing. The data had been analyzed by using statistics of frequency,
percentage and means . The results can be concluded as follows.

Most patients were satisfied at a high level to the operating room services in product,
price, place, promotion, people, physical evidence and process. Most patients were satisfied at a
high level to the nursing care of operative in preoperative nursing, intraoperative nursing and

postoperative nursing,



