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ABSTRACT

The objectives of this independent study were to study the marketing mix factors
affecting the purchasing decision for computer products and purchasing problems of dealers in
computer shopping centers in Chiang Mai province. This study was conducted by using
questionnaires from samples of 74 dealers who sold the personal computers selected by method of
quota sampling as proportion for each computer shopping center. The data was analyzed by
frequency, percentage, mean and standard deviation.

The result was found that the marketing mix factors that overall affected the purchasing
decision for computer products of dealers in middle level. Product factors affected the decision in
high level while price factors, place factors and promotion factors affected the decision in middle
level.

Product factors that overall affected the purchasing decision for computer products of
dealers in high level. The factors affected in high level were good packaging, warranty condition,
wholesaler selling brand with repair center in Chiang Mai, fast service process, on time delivery,

famous wholesaler and well-known brand.



Price factors that overall affected the purchasing decision for computer products of
dealers in middle level. The factors affected in high level were product price was cheaper than
other wholesalers, product price as market price in that period, ability to bargain and credit terms
of payment.

Place factors that overall affected the purchasing decision for computer products of
dealers in middle level. The factors affected in high level were wholesaler had Chiang Mai branch
and warehouse located in Chiang Mai.

Promotion factors that overall affected the purchasing decision for computer products of
dealers in middle level. The factors affected in high level were discounted as festival period or
occasion, wholesaler’s sales officer specialized in product, quick answered and fast followed up
for dealer problem.

The purchasing problems of dealers overall had in low level. The problems affected in
middle level were strict payment condition and delay in receiving product while other problems

affected in low level.



