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ABSTRACT

The objective of this independent study was to examine marketing mix factors
influencing sub-dealers in purchasing bag cement in Mueang District, Chiang Rai Province. The
population were 36 wholesalers who purchasing bag cement in Mueang District, Chiang Rai
Province. The data was analyzed with frequencies, percentage, and means. _

The study showed that the respondents mosily were male, aged 41-50, owner and
finished bachelor degrees. Wholesalers earned the average of 1,000,000-2,000,000 baht per
month, purchasing bag cement from Siam City Cement Public Company Limited, buying mixed
cement “Insee Keaw” because of quality suitable price, buying portland cement “Elephant and
Insee Petch” because of quality suitable price, buying fine plaster mortar “Tiger Plus” because
of specific brand in mind.

As the marketing mix factors influencing sub-dealers in purchasing bag cement in
Mueang District, Chiang Rai Province, the result were price product promotion and place,
respectively. Factors respectively for sub factors it was found that the product factors that had
freshness of the products was the most influencing, price factors that had price standard in the
most influencing, promotion factors that had the sales promotion such as discount rates,
premiums, free gift in the most influencing and fa;ctors that had to prepare the package in reserve

in the most influencing.



Problems of sub-dealers in purchasing bag cement in Mueang District, Chiang Rai
Provinee, the result were product: endurable package, price: unreasonable price range place: the
delivery service in which the product don’t had to sent as request, promotion: brochure, poster,
banner were not enough and dissatisfied with Iack of public relations such as discount rate, free

gift and premiums.



