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SURVEY INSTRUMENT

Vacation Decision-Making Behavior

Please identify the most recent vacation trip you took by writing down the name of the destination
(If you visited two or more destinations during your trip, please write down the name of the

destination where you spent most of your vacation):

Please read cach statement and indicate your disagreement or agreement with it by marking the

appropriate response category. Please check “not applicable” if the statement does not apply to

you.
Strongly Disagree Neither Agree Strongly Not
Disapree Disagree Agree Applicable
nor
Apree

1. Compared 1o the average person, 1 am very familiar o O (W ] O ]
with a wide variety of vacation destinations.

2. Compared to my friends, | am very familiar with a wide ) 0 O 0 O o
variety of vacation destinations.

3. Compared to people who travel a lot, 1 am very familiar | 0 O g a o
with a wide variety of vacation destinations.

4. ltry to improve my knowledge about vacation o O O a 0 n
destinations.

5. I'am comfortable doing several things at the same time. O & O 0 O a

6. IfIlike a vacation destination, I rarely switch from it 0 O B O o O
just to go somewhere different.

7. 1lam likely to choose a different vacation destination a 0 0 O &) a
whenever | travel.

8. Iprefer to stay at the same hotel brand (e.g. Holiday O O o O 0 O
Inn, Marriott, eic.) whenever I travel.

9. When it comes to planning a vacation, I like to make all O O O 0 O O
the decisions in a short period of time. |

10. 1'tend to go back to destinations I have visited before 0 0 O O a o
because of social contacts with either residents or other
visitors.

11, I can easily recall activities offered in the destination I O d 0 o O L

named at the beginning of the survey.



29,

21,

22,

23,

24,

25.

20.

. 'Whenever I hear the word “vacation™ 1 tend to think of

the destination I named at the beginning of the survey.

. I can easily compare vacation destinations based on

what I know.

. I still remember what } did during my vacation at the

destination I named at the beginning of the survey.

. When 1 close my eyes, I can easily picture the

destination I named at the beginning of the survey.

. T have often told others abow my experience(s} at this

destination.

. 1 can easily differentiate vacation destinations based on

the attractions offered.

. 1f T am given a list of vacation destinations. I can easily

group those vacation destinations that offer similar

altractions.

. 1 can easily list several destinations that are similar to

the destination | named at the beginning of the survey.
When I think of destinations that have specific
attractions {for example, ancient Roman sites, theme
parks, racing tracks or any other attractions) | can easily
list several of them.

I don’t know any vacation destination that is similar to
the destination I named at the beginning of the survey.
When | make vacation decisions | am li.kely to rely on
other people’s opinions (For example, travel agents
and/or friends and relatives opinions).

When 1 make vacation decisions 1 am likely to evaluate
destination specific facts (e.g. number of attractions,
dining facilities, etc.)

I do not think that 1 need to analyze all the available
information about a destination to make my vacation
decision,

I do not think that all of the available information is
useful in choosing a vacation destinations,

I am usually tempted to put more thought into a

vacation destination selection decision that it requires.
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Strongly

Disagree

Disagree

Neither
Disagres
nor

Agpree

O

)

Agree

Suongly
Agree

Not

Applicable



27.

28.

29,

30.

31,

32,

33.

34,

35.

36.

37.

38.

39.
40,

41.

More ofien than not, more thinking about vacation
decision just leads to more errors.

I would rather do something that requires little thought
than something that is sure to challenge my thinking
abilities.

Before I make a vacation decision, I am likely to
simplify all the information 1 get from information
sources such as trave] agents, guidebooks, etc. {e.g.
instead of remembering all the details, 1 simply say it is
a good/bad and/or expensive/inexpensive destination).
Before choosing a vacation destination, I am likely to
consider all the facts I know about the destination.

If my friends and relatives are having a hard time
making their vacation decisions they are likely to come
to me for help.

1 am more likely to spend time thinking about
information 1 have gathered than most other people.

1 make my trave] decisions based on what 1 already
know.

I make my travel decisions without gathering any
information from any information sources.

I knew enough about the destination I named at the
beginning of the survey before 1 decided to vacation
there.

Before I start planning my vacation. 1 am likely to
search for information.

1like making vacation decisions that require a lot of
thinking,

The idea of relying on what | already know to make my
vacation decision does not appeal to me.

Get information from friends and family,

Get information from travel consultants (e.g. travet
agents)

Get information from destination specific sources (e.g.
Convention and Visitors Bureau and/or Chamber of

Commerce).
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Strongly Disagree Neither Apgres Strongly Not
Disagree Disagree Agree Applicable
nor
Apree

42. Get information from TV, radio, newspaper and/or O o O [l bl i}

magazine advertisements.
43. Get information from magazine articles and/or reports. 0 ] 0 0 (N O
44. Get informuation from the Internet. (B u O O O O
45, Get information from state/city travel offices. O 0 o a O O
46. Get information from national government tourist O | ] g O O

office.
ABOUT YOU (Demographic information)
Age Gender (pleasecircle) M F

Marital Status (please circle) Now married Widowed Divorced Separated Never Married

Including yourself, how many people make up your household?

How many children do you have? (If you don’t have any, please put zero “0”)

If you have any children living in the household, what is the age of the youngest child in the

household?

What is your annual household income? (Please include all family members)

How many vacation trips have you taken with in the last 3 years?

What kind of work do you do? (For example, plumber, homemaker, medical doctor, toy store

clerk, waitress, retired)

Where do you live? (Please circle one} Rural Area  Urban Area

Thank you for completing this questionnaire. Please return it in the self addressed, prepaid

envelope to Dogan Gursoy, Department of Hospitality and Tourism Management, Virginia Tech.
Blacksburg. VA 24061-0429
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