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ABSTRACT

This research aims to study the Consumer Satisfaction Towards Marketing Mix of PTT 0il
Service Station in Mueang District, Chiang Mai Province. The population used in this study was the
customers who used the petrol service from 10 Thai Petrolenm Gas Stations in Mueang District,
Chiang Mai Province. Because the population is unknown, a random sample of 300 customers were
collected. Thirty samples were collected from each of the 10 gas stations. The statistics used in this
study were percentage, average and the standard deviation.

Most samples were male, working for the government or work for the state enterprise and
45.67% were undergraduates and students. 61.30 % were 21 — 30 years old and 49.33% have their
incomes not over 10,000 baht per month. 37.70 % graduated on diploma or equivalent, 71.67% used
motorcycles and private cars. 30.70 % use the Alpha — X 95 and 37.00% filled gas 4 — 5 times per
month, paid for each gas station visit for 101 — 300 baht. 69.67% have filled gas from Thai

Petroleum or other trade names. 75.67 % have made their payment in cash,



The samples were satisfied with the service marketing mix of Thai Petroleum Gas Station in
Mueang District, Chiaﬁg Mai Province at a high level of average score respectively : physical
evidence and presentation, product, price, place, process, people and promotion.

The samples had problems in using PTT service at a low level of average score by
arrangement from high to low as follow : the promotion, process, place, people, price, product and

physical evidence and presentation.



