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Abstract

This study focused on three aspects of the Lifestyle of Adult Males in Mueang District,
Chiang Mai Province, i.e. activities, interests, and opinions. Questionnaires were used to collect
data from 400 adult males, aged 20-59 years old, living in Mueang district, Chiang Mai province.
Factor Analysis was applied to reduce the mimber of variables, and the data was also processed by
Cluster Analysis.

The study found that most respondents were in the age group between 20-29 years old,
holding Bachelors degrees, unmarried, and were employed with an average income between
10,001-20,000 baht. The lifestyles of Adult Males can be classified into eight categories, each with
its own distinguishing pattem of related activities, interests, and opinions, as follows.
1) Metrosexual-shopaholic --- they pay great attention to their personality and image. 2) Social-
entertainment --- they enjoy entertainment and adventure activities, frequently host parties with
their friends. 3) Technology-oriented - they enjoy interacting online and use new technologies,
needing to update their gadgets regularly. 4) Social-averse --- they ignore developments in society
and lead a simple life.5) Social-contributor -— they participate in community improvement
activities in order to gain greater social recognition. 6) Avant-garde - they adopt new ideas, are

very expressive, and tend not to stay in touch with old culture. 7) Anti-social —- they ignore social



issues, are very independent, and do not socialize. 8) Family-oriented -— they place their family as

their highest priority, and prefer to spend time at home and with family members.



