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ABSTRACT

This Independent Study aimed to study the marketing mix factors affecting the
purchasing of goods and services via the internet of credit card members in Mueang District,
Chiange Mai Province.

Data were collected by using a survey questionnaire for the credit card members, who
had purchased goods and services via the internet for more than 2 times within 12 months and
paid by their credit cards. Population of this study was 100 credit card members and data were
analyzed in term of frequencies, percentage, and means. The result of the study shown that the
most credit card members purchased goods and services via the internet 2 times were female, 31-
40 years old, had bachelor degree or equivalent, worked as business officers, with average
monthly income 15,000-24,000 Baht. Most respondents accessed the internet at their work places
everyday, with average 30-60 minutes of cach using time. Besides, most respondents serving the
internet during 08.01-12.00 AM on weekdays and during 20.01-24.00 P.M on weckend and the
holiday. The main purposes of serving the internet were E-mail services and booking air tickets.

The objective of purchasing goods and services was for themselves and their families.



Considered of the marketing mix factors affecting the purchasing of goods and
services via the internet of credit card members in Mueang District, Chiang Mai Province, the
study found that the respondents rated factors affecting in decision making as the following result:

In term of the product factors, completely details of goods and services, merchandise
guarantee, product quality, product feature, product variety, brand, and goods and services
comparative capability were rated highly in factors affecting in decision making respectively.

In term of the price factors, capability in purchasing with lower price than other
~ channels, price comparative capability, money refund policy when goods and services were
unsatisfactory, and capability in selecting an alternative of payment methods were rated highly in
factors affecting in decision making respectively.

In term of the place factors, every factor was rated highly in factors affecting in
decision making for instance, a trustful security system, less time- purchasing goods and services,
capability in purchasing with no time limit or boundary, capability in selecting goods and services
from around the world, delivery service, and capability in ordering specific product via the
internet respectively.

In term of the promotion factors, availability in communicating between customer and

merchant, discount rate for next purchase, and special guarantee to boost sales were rated highly

in factors affecting in decision making respectively.



