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ABSTRACT

The objective of this research is to study what are the factors of Services Marketing Mix
affecting the purchase of mobile telephone system in Mueang District, Chiang Mai Province. 350
samples, 70 from 5 different systems : GSM Advance. GSM1800, DTAC, Orange and Thai
Mobile, for this Study were selected using Convenience Sampling at the 95 % Confidence level.
Descriptive statistics used in data analysis were: frequency. percentage, and means

The results from the study showed that the most of the consumers who answered the
questionnaire were: female, single, student, 20-25 years old, holding bachelor degree, and earned
less than THB 5,000 a month. Most of the consumers owned one mobile telephone number and
their opinions for the best of the mobile telephone system was GSM Advance. Most of the
consumers used prepaid type. Monthly expense of using mobile telephone was less than THB 500
a month. In addition, most of the consumers still used the present mobile telephone system and

using a GSM Advance if quitted the present mobile telephone system.




The factors affecting of Services Marketing Mix affecting the purchase of mobile
telephone system could be concluded as follows:

Consumers indicated The Services Marketing Mix factors was important for all factors
that affected the purchase of mobile telephone system. The order of Services Marketing Mix was:
Process, Price, People, Physical Evidence, Place, Product and Service, and Promotion,
accordingly.

The Sub-factors of Process factor mostly affected the purchase of mobile telephone
system was: accuracy Billings and easy to check. uncomplicated of changing in promotion, and
activation of service on time, respectively.

The Sub-factors of Price factor mostly affected the purchase of mobile telephone systemn
was: the Air-time calculate by second, the cheap charge and suitability for usage on monthly fee,
and the zero charge on monthly fee, respectively.

The Sub-factors of People factor mostly affected the purchase of mobile telephone
system was: the skill and efficiency of service staff, understandability in customers of service
staff, and solvability of service staff, respectively.

The Sub-factors of Physical Evidence factor mostly affected the purchase of mobile
telephone system was: modemization of tools and equipment for services, trust in fame of service
provider. and obtainable information and knowledge from Service Center, respectively.

The Sub-factors of Place factor mostly affected the purchase of mobile telephone system
was: many of pay point service center, enough and convenience of car parking, and many of
Service Center, respectively.

The Sub-factors of Product and Service factor mostly affected the purchase of mobile
telephone system was: nationwide coverage of mobile telephone linkage, clarity of call
connection, and ease of incoming call and outgoing call, respectively.

The Sub-factors of Promotion factor mostly affected the purchase of mobile telephone
system was: zero charge on service, zero charge on monthly fee, and duration of Promotion,

respectively,




