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Abstract

This study aimed to investigate the services marketing mixed factors which affected
consumers in choosing sea food restaurant in Mueng District, Samut Sakhon Province. The
population in this study were 300 customers who had been to sea food restaurants in Mueng
District, Samut Sakhon Province, The study based on questionnaire survey. The data were
analyzed by using descriptive statistics including frequency, percentage and mean.

The findings indicated that most respondents were female, aged between 21-30 years
old, married, received a bachelor degree, were employees of private companies and had monthly
income below 10,000 baht.

About general information of respondents, the media that influence the respondents to
know about sea food restaurant was friend’s recomnmendations. The occations that highly brought
them to sea food restaurants were parties for important purposes. The person whom influenced
their decision on selecting sea food restaurant services were friends or colleagues, Normally they

will go on the holiday. The peak period of time that they went to sea food restaurants was highly



between 5.01 p.m. to 9.00 p.m. The frequency of going.was about once a month. Most
respondents ordered by choosing from menus, ordering by friend’s recommendations or let
friends order. The average length of time was 1-2 hours per one visit. There usually went ina
group of 3-4 people and spent about 500-1,000 baht per one visit.

In the service marketing mixed part, it was found that the means of every factor was
in a high level. When considered factor by factor, it was found that the product factor (food and
beverage) that was rated as the highest important level was the ffeshness of food. For the price
factor, the factor that was rate as highest important level was food price. For the place factor, the
factor that was rated as highest important level was enough convenient parking area. For the
promotion factor, the factor that was rated as highest importance level was discounted food price.
For the people factor, the highest factor that was rated as highest important level was quick and
accurate services. For the physical evidence and presentation factor, the factor that was raled as
the highest important level was clean toilets. For the process factor, the factor that was rated as
the highest importance level was clean utensils.

The most occurred problems were the delayed in receiving food, expensive price and
the freshness of the food, respectively.

Suggestion about food management, the restaurants should provide the food inspector
staffs to check the order to be quick and correct. In addition, the food price should be reasonable
by consider from cost of goods sold. The raw material should be well selected and should kept

fresh; in order to maintain the standard quality of clean, fresh and good taste.



