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ABSTRACT

This independent study on “European and American Tourists’ Needs in Longstay

Excursion Service in Chiang Mai Province” had the objective to study the needs in longstay

excursion service of European and American tourists in Chiang Mai.

The study was conducted by using questionnaires interviewing 322 European and

American tourists in Chiang Mai. Data were analyzed by using statistical analysis such as

. frequencies, percentages and means.

The study found more male respondents than female, and more European than
American tourists. Most of them were between 31 — 40 years old and then worked in the public
sector, The main objective of coming to Chiang Mai was for a vacation. Respondents with the
objective of traveling mostly participated in art/culture tours and stayed in Chiang Mai for 6 ~ 10
nights. This group of travelers organized the trips themselves. The most influential factor for the
decision to visit Chiang Mai was friends.

The study showed that 59.32 percent of the respondents needed longstay excursion
service. Among this group, “quite significant” external factors in their needs included people’s

friendliness and courtesy, beautiful landscape, cultural attractions, abundance of foods and fruits,



lower cost of living, good climate and temperature. The “moderately significant” external factors
in their needs included political safety and stability and standard of infrastructure.

Considering needs for elements of the marketing mix for longstay service sector, the
~ priorities of the respondents with longstay preference was described in the following paragraphs,

Regarding product, the respondents considered their needs for elements of product as
“quite significant.” Such elements included housekeeping service, first aid, and swimming
pool/tennis courts.

Regarding pricing, the respondents considered pricing elements as “moderately
| significant.” Such elements included convenience and variety of payment for service, seasonal
variations in price during high and low seasons, and ability to pay in installments,

Regarding place, the respondents regarded the significance of their needs for elements
of the place as “quite significant.” Such elements included room and area cleanliness,
convenience of travel, availability of communications and easy to locate.

Regarding the priority for other services in the vicinity, the respondents considered
the needs for other services in the vicinity as “quite significant,” Such service elements included
- banks, local transportation and hospitals.

Regarding promotion, the respondentsA considered elements of promotion as “quite
significant,” for advertisements in guidebooks.

Regarding people elements in the service, the respondents considered people elements
as “quite significant”, These included in respective order, ability to communicate, friendliness and—
courtesy, knowledge and ability to give service, relfability, prompt service, and ability to build
trust and confidence,

Regarding elements of physical evidence, the respondents considered physical
evidence elements as “quite significant.” Such elements included shady areas, in natural settings,
and modern appearance, |

The needs of the respondents for elements of processes were considered “quite

significant.” Such elements included clearly divided service sections.



