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ABSTRACT

The purpose of this study was to study consumer behavior in selecting Thai massage
service in Mueang District, Lamphun Province. It focused on analyzing consumer behavior and
the services marketing mix. The one hundred and fifty samples were collected by means of
purposive sampling. Questionnaires were used for data collection and the data was analyzed by
descriptive statistics: frequency, percentage and means.

The results of the consumer behavior showed that most consumers selected the service
by massage all the body to cure and relieve muscle problems. The consumers made their own
-buying decision for the massage service. Service expense was 101 to 200 baht. The using
 frequency was unsteady. They used the service between 18.01 to 21.00, primarily on weekends

and with times of I to 2 hours. Almost all consumers used only one shop because of the service
standards or the certification from Ministry of Health. The reason for selecting Thai massage
service was through friends. The customer satisfaction was high. Furthermore, consumers would

continue to use Thai massage service and would recommend the service to others.



