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ABSTRACT

The purpose of this study was to examine women’s buying behavior regarding
pasteurized milk in Mueang District, Chiang Mai Province. The study was based on customer
behavior analysis theory and marketing mix concept. The result from the study will be used for
improving and increasing the efficiency of pasteurized distribution.

The data was collected by questicnnaire from 321 women in Mueang District,
Chiang Mai Province who bought pasteurized milk. The data was analyzed by using frequency,
percentage and mean.

The result of the study was that the major group of women were between 20-30 years
old, with lower than bachelor degree, in the positions of government officers/public servants, and
with income between 5,001-10,000 baht per month.

The study found that the major group of the women bought pasteurized milk for
themselves and for others. A significant part of the group was influenced by their children, friend
anci mother respectively. Advertising in television influenced the buying decision of pasteurized

milk. Most bought pasteurized milk for health reason. The strongest buying motive was the high



nutritional value. The most popular brand was Ducthenill brand. They usually bought 120 ml. size
pasteurized milk bottle, more than 5 bottles at a time, once a weck {rom modern trade.
The marketing mix which influenced buying dccision of pastcurized milk were the

product factor, the price factor, the marketing promotion and the distribution factor respectively,



