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ABSTRACT

This independent study aims to study the tourism behavior of students from Rajabhat

Chiang Rai Institute, Chiag Rai Province. The study is conducted by distributing questionnaires,
a tool to collect data, to 200 Rajabhat Chiang Rai students in all levels.

It is found out that most of respondents were 21-22 years old female who earn less than
3,000 baht as monthly allowance from their parents.

For the tourism behavior, the respondents would go traveling 1-2 times a year at natural sites
especially the tourist spots in Chiang Rai. In the next coming year, if they were ready for traveling
they wished to visit natural tourist sites in the South. The main purpose for their traveling was to relax
: and to have a journey with friends or their group. It was noted that even though the respondents had
never used any services from tour agencies, they were interested in those services because they
; believed that they could get more comfortable and more convenient from managing everything by

' themselves. The duration for each term of travel was 3-4 days during the semester break. They spent



around 1,000 — 3,000 baht for traveling expense a time. The higher expense was used for the
| transportation, hotels or accommodations and food and drink, in orderty.

It is, moreover, found out that personal cars were selected to be as the vehicles for
respondent’s trib. The source where they searched for tourist information was from friends,
advertisement from television and tourism newspapers or magazines, in orderly. In terms of
accommodation, they mostly stayed at their relative’s homes or friend’s homes. The crucial factors
that influences their decision to choose the accommodation were safety, cleanness and convenience,

and location where they could easily meet with convenient transportation, in orderly.



