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ABSTRACT

The objectives of this study are: 1) to analyze the philanthropic behavior of people in
Amphoe Mueang, Changwat Chiangmai, in respect of donations to Non-Governmental
Organizations (NGOs), and 2) to study characteristics of those donors grouped by philanthropic
behavior.

The samples for this study were drawn from 200 NGO donors living in Amphoe
Mueang, Changwat Chiangmai. The sampling method applied was purposive sampling, and
samples were identified by snowball technique. The medium chosen for data collection was
questionnaires. The statistical tools applied were frequencies, percentages, means, standard
deviation, Kolmogorov-Smimov technique and K-Means cluster analysis,

The demographic profile of respondents was: 20-30 years old; THB 5,001-10,000
monthly income; and university graduates with Bachelor degrees. Additionally, they did not hold
strong religious beliefs, and were not members of any non-profit clubs or associations,

With regards to the decision-making process of donors, 66% of respondents realized
the importance of philanthropy from their direct experience of seeing others suffer hardships,
while 54% believed that philanthropy would give them emotional fulfillment. They sought
information about philanthropic issues from their past donation experiences, family and friends.

Generally, respondents were “Moderately Agreed” on the principles of philanthropy. However,



they did agree that they should donate after making provision for their household’s financial
needs; donate to the poor and de_,stitute; donate to needy people without involvement of any
intermediary organizations; and donate to charity aid organizations. Moreover, respondents
disagreed with the attitude of philanthropy for self-aggrandizement.

When considering the'average importance of NGOs’ marketing mix, respondents rated
it at a moderate level. However, some of the mixes, i.e., the objective or mission for establishing
an NGO, organization and management credentials, donation convenience, and past performance,
were rated at an important level.

On the issue of donor behavior, most respondents donated, or would be prepared to
donate, to NGOs aiming to raise standards of living, and would donate, in cash, an average of
THB1,000 or less, annually.

For the timing of donations, most respondents donated after exposure to the poor and
unfortunate. Donations were made by themselves directly, without an. involvement of any
intermediary organization. Post-donation, respondents were generally satisfied with having done
so for the purpose of helping people in need.

Analysis of the characteristics of respondents grouped by philanthropic behavior
revealed a clear division, i.e., 1) the group with greater inclination for philanthropy and more
receptive to the marketing mix, at 59% of respondents, and 2) the group with lower tendency to

donate and not influenced by the marketing mix, at 41% of respondents.



