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ABSTRACT

The objective of this study was to study attitudes including problems and obstacles of the
Northern Handicrafts Manufacturers and Exporters Association Members in using E-Commerce
in their business operation.

The samples of this study included the business representatives from 124 Northern
Handicrafts Manufacturers and Exporters Association Members which could be equally divided
into 2 groups. The first group included 62 representatives of the Northern Handicrafts
Manufacturers and Exporters Association Members who already used E-commerce in their
business operation where as the other 62 used none. The data was collected by using
questionnaires and analyzed by using descriptive statistics and presented in the forms of
frequency table, percentage and mean.

The study revealed that the majority of the respondents were female, aged in the range of
40-49 with the average income in the range of 15,001-20,000 Baht and more than 35,000 Baht per
month. Their highest level of education was undergraduate or equal and their present position was
business owner. Most of them have been in business for 1-5 years with 30 employees or fever and
with registered capital between 100,001-500,000 Baht. Most respondents manufactured souvenirs

and home decorative items and had exporting rate more than or equally 90% of the total sales.



It was found from the study of attitudes of the Northern Handicrafts Manufacturers and
Exporters Association Members towards the usage of E-commerce in their business operation
that, in terms of cognitive component, most respendents had a correct understanding that the new
technology such as internet could be the distribution channel to their customers.

In the affective component, the result was at the “agree” level; the respondents agreed
that “E-commerce played an important role in exporting businessf’, “E-commerce could advertise
and promote the company and goods worldwide” and “that buyers and sellers should have basic
knowledge of internet technology™. In all aspects, most respondents agreed to use E-commerce in
their business operation.

Lastly, in the behavior component, the study found that most respondents who already
used E-commerce in their business had used Business to Business (B2B) E-commerce website to
serve their customers for the past 3-4 years. Their present website merely advertised and
promoted their company and goods. In the future, they would develop their website to offer
electronic shopping basket and online payment system with specified shipping method. Most
respondents who had not yet used E-commerce in their business planned to use E-commerce in
their business operation in the future. Their reason in using E-commerce was for advertising and
promoting the company and goods. They would like to use Business to Business (B2B) E-
commerce website. As for the respondents who responded that they did not want to use E-
commerce in their business operation; it was because of the lack of human resource and
technology.

The respondents’ problems and obstacles at the “high” level for using E-commerce in
their business operation were payment security reliability, customer or trader reliability and the

lack of tax measurement and law respectively.



