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ABSTRACT

The objective of this independent study was to study the customers’ attitude towards the
usage of GSM Advance mobile phones in Samut Songkhram Province. The data were collected
from questionnaires of 130 targeted respondents who were the customers of the GSM Advance
mobile phone service provider in Samut Songkhram Province. The statistical means used for
analyzing the data were the frequency, percentage, and éverage.

Most of the respondents were female, aging between 21-30 years old, and had a bachelor
degree. Most of them were from private company employees, earned 5,001-10,000 Baht per
month, and had never used the mobile service from other providers. Their monthly expenses for
mobile phone service were less than 1,000 Baht.

Concerning to the GSM Advance mobile phone system, most respondents had the attitude
towards the signal transfer and network coverage quality were at a high level of agreement.

This study categorized customer attitudes into 7 aspects. Overall, most of the respondents’
attitude towards the usage of the GSM Advance Mobile Phone System were at a high level of
agreement. By arranging the studied aspects, based on the average score, it was found that the

marketing promotion aspect had the highest average score which were the price and payment



aspect, service aspect, mobile phone efficiency aspect, service office location aspect, repair center
aspect, the service promotion, and special promotion aspect, respectively.

The Marketing Promotion Aspect: the free of charge on mobile checking had received the
highest average score on the opinion rating scale from the respondents.

The Price and Payment Aspect: the decreasing trend on mobile phone prices caused by
high competition received the highest average score on the opinion rating scale from the
respondents.

The Service Aspect: the employee’s politeness and eagerness in serving and paying
attention to the customers received the highest average score on the opinion rating scale from the
respondents.

The Mobile Phone Efficiency Aspect: the signal transfer and network coverage, even in
buildings, received the highest average score on the opinion rating scale from the respondents.

The Service Office Location Aspect: the easy accessibility and convenience for contacts
received the highest average score on the opinion rating scale from the respondents.

The Repair Center Aspect: the coverage and adequate repair centers received the highest
average score on the opinion rating scale from the respondents.

The Service Promotion and Special Promotion Aspect: the diversion system, which was
the system used to divert message when the mobile phone was empty battery or unavailable calis
to voicemail box, received the highest average score on the opinion rating scale from the

respondents.



