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ABSTRACT

The purposes of this study were to study the customer’s behavior in consuming fresh
ground coffee in coffee shops in Mueang District, Chiang Mai Province. A sample of 300
customers who were using the services from 10 coffee shops in Mueang District, Chiang Mai
Province was selected by means of convenience sampling method. Questionnaires were used for
data collection and the data was analyzed by using frequency and percentage.

The result of the study found that the respondents were male more than female, single,
age between 21 to 30 years old, undergraduate and graduated, students, earn lower than 5,000
Baht a month.

The result of the study on respondent’s behavior in consuming fresh ground coffee found
that most of the respondents used the services more than 4 times a month, spent about 51-100
Baht each time, also had 2-3 companies and most of them were friends.

The reasons of the respondents to consume fresh ground coffee in the first three reasons
were for drinking coffee, for relaxing and for meeting -friel-ldsr,.r'.I_‘.h;é most important faqg_g_ was

product which the taste of coffee and the various tastes of coffee were important. The least
- e T T e e e e memmm e memae mmammme e -

important factor was promotion. The respondents thought that sale promotion such as reduced
price, sale coupons, premium; did not effect to their buying decision but the advertisement was

still influential.



