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Abstract

The objectives of the study on Chiangmai consumers’
behaviour in buying copyrighted foreign music cassetteé are :

1. to study Chiangmai consumers’ behaviour in buying
copyrighted foreign music cassettes,

2. to study main factors that affect Chiangmai
consumers’ decision in buying copyrighted,foreign music cassettes,

3.to study attitudes of these consumers towards the
foreign music cassettes.

In collecting the data, 200 questionnaires were given to
the consumers in Chiangmai. A sample finding on the study of the
consumers’ behavior in buying copyrighted foreign music cassettes
indicates that most questionnaire respondents bought copyrighted
music cassettes and pirated versions. The consumers visit tape
cassette shops one to three times a month when there is a
promotion of new songs on the market. They spend approximately

101-300 baht per purchase.



On the factors affecting Chiangmai 6onsumers in buying
copyrighted foreign music cassettes, the questionnaire respondents
think that the singer is the main factor. The difference in prices
is also an important factor toward the buying decision. The prices
of the copyrighted foreign music cassettes are too high. As for
the selling outlets, most consumers buy cassettes {rom any cassette
shop and they do not have regular shops. The consumers think that
the cassette shops should have a wide variety of cassettes.
As for sale'promotion, most consumers rely on the information
from the radio program in making their buying decision.

On the attitudes of Chiangmai consumers towards copyrighted
foreign music cassettes, the finding indicates that the consumers
strongly favor them because of their superior gquality compared
to the pirate versions’ and because of the singers.

The result of the test of hypothesis, the product, the price,
the selling outlets, and the sale promotion do not have any
influence on the purchase of copyrighted foreign music cassettes
of the consumers in Chiangmai. The attitude of Chiangmai consumers
of copyrighted foreign music cassettes is positive in term of quality.

According to the study, it is recommened that the market
plamning for the cassette tape shops in Chiangmal include wide
variety of tapes, low price, radio promotion, and skillfull sales

personnels.



