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abstract .
This study of "Consumer Behavior in Department: Store . in
Chiang Hal Province"” was conducted to examine the following:

1. Consumer behavior in department stores in Chiang Mai —

Province.

2. Factors affecting decision-making in the selection
of department stores in Chiang Mal Province.

3. Problems in shopping at jdepartment stores in Chiang
Hai Province.

4. How consumers qain information about department
stores and shopping centers in Chiang Mai.

5. Desires of consumers with regards to shopping cen-
ters and department stores in Chiang Mai Province.

In this study, the author utilized a sample of persons shop-
ping at six department stores in Chiang #Hai Province. The
methods used were purposive sampling, cluster sampling and
simple randem sampling. Questionnaires were also used as a tool
in data collection. These data were then analyvzed by micro-
computer using the SPSS/PC  program. Rate percentages., median,
frequency distribution table, chi-square test and binomial test
were carried ouf. The results of this analysis and the tests
of the hypothesis can be summarized as follows:

The behavior of consumers in each age group differs in terms
of the rational for selecting department stores. It also differs
in terms of the frequency in using the department stores,ths
average value of the geods bought on each visit, whether goods
are bought or not, and behavior regarding those who go together



to a department store. What <does not differ is behavior regarding
for purchasing and selecting of goods in each section from the
same or different department stores.

Consumers of different occupations exhibit different behav-
ior by making use of departm=nt stores at different frequencies,
the average value of the goods bought on each visit, in whether
they purchase or do not pur<hase goods and their behavior when
going together with others to a department store. They do not
exhibit different behavior in the rationale they use in deciding
whether to buy goods at a department store and the selection of
goods in each sections from the same or different department

store.

Factorgs affecting the decision making of which department
store to visit differ. Thus, in choosing between going to the
Tha Phae branch of Tantraphan Department Store, the Witchavanon
branch or the Chang Khlan branch of the Sor Kan Kha Department
Store, consumers make thei r decision based on which is closest
and can be reached the most =asily. Those who ¢o o -the Chang
Phuak branch of Tantraphan Department Store or the Tha Phae
branch of Sor Kan Kha Department Store will make 'their decision
based on the goods available in the store, which means these
two departmemt stores hawe the most complete  range of fer—

chandise.

Problems in consumers shopping at the different department
stores in Chiang Mai Province do not differ. Thus, consumers in
all age groups or occupatiens mainly face problems of insuffi-

cient parking space.

The different groups of consumers obtain information on the
department stores and shopp ing centers in the same way. Mostly
they obtain information from the news media, most frequently on

the radio.

Consumers who have made use of department stores seem to be
starting to go to shopping <enters in Chiang Mai Province. The
shopping center in which censumers have shown the most interest
is the Kad Suan Kaeo Shopping Center, :



