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ABSTRACT

This study has the objectives to understand the market situations of Thabtimchan
variety of rose apple grown in Sing Buri Province and to examine the factors affecting
consumers’ choice in buying this line of java apple. The buyers of this fruit under the present
study were confined to final consumers and wholesalers represented by 100 samples of
Thabtimchan buyers identified at the weekly market fair at Bang Rachan District of Sing Buri
Province, Data were also collected from two local assemblers, one wholesaler, and one exporter
to represent business buyers. The analysis of production on situations and market condition was
performed upon the results of descriptive statistics including percentage and arithmetic mean. The
investigation on consumer behavior was based on the questionnaire response in terms of rating
scale and the chi-square test for inferential statistics.

To understand the factors affecting consumers’ choice for Sing Buri grown
Thabtimchan, an examination of personal background of the buyers was undertaken. It was found
that the majority of the questionnaire respondents were female (80 %), in 45-60 years old age

group, married, predominantly primary school graduate followed by secondary school graduate,



employed primarily as farmer and business owner, and having 10,000 — 20,000 baht average
monthly income.

The findings on final consumer behavior revealed the buyers of Thabtimchan had the
preference for fruits priced more than 25 baht per kilogram (large-sized grade), fruits storage life
should be 1-3 days after purchase, and purchasing quantity is 1-2 kilograms of this line of rose
apple per shopping. The primary marketing mix factor affecting consumers’ decision was product
attributes, flavor and freshness, followed by the price factor. The final consumers themselves
determined to shop for Thabtimchan at this specific market fair outlet, and their buying decision
was generally influenced by the sellers. Meanwhile, the representative wholesaler indicated the
most important factor to be product followed by promotion in such feature as packaging, labeling,
and the sign for safe food certified by the Thai Department of Agriculture. The most important
reasons for consumers in Thailand and other countries to purchase Thabtimchan apparently were
that rose apple in general is a fresh fruit easy to consume and no need to peel, In addition it is rich
in nutritional and medicinal values Thabtimchan in particular is attractive in form and color
suitable for use as an offering in ritual ceremonies of many cultures.

The chi-square test for the relationship between various personal factors and purchasing
decision proved that gender, age, marital status, education, occupation, and income all had the
relationship with the consumers’ buying decision. Meanwhile, the factors of price relative to fruit
size, quantity purchased per shopping, and storage life of Thabtimchan after each purchase

appeared to have varying effects on consumers’ buying decision.



